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FEELUNIQUE TARGETS FURTHER ASIA EXPANSION

Opening of Hong Kong distribution hub

LONDON - Tuesday 18 September 2018 — Feelunique, Europe’s leading online beauty retailer, is set
to open a distribution hub in Hong Kong next month to serve its rapidly growing customer base in

mainland China.

In only three years since the launch of Feelunique’s dedicated Chinese website, sales to the region
have grown exponentially. China already accounts for 20% of Feelunique’s annual sales, with orders
being shipped from the UK. The opening of a distribution hub in Hong Kong will deliver enhanced
customer convenience, access to a wider choice of products from coveted brands, and lower shipping
thresholds that will open Feelunique up to a much wider consumer population in China. The location
of the distribution hub in Hong Kong allows Feelunique to get closer to one of the world’s fastest

growing beauty markets while also retaining the benefits of cross-border retailing into China.

Feelunique’s Hong Kong distribution hub will be run in partnership with SEKO Logistics, a leading global

supply chain solutions provider, and will be overseen by Marc Ardisson, Managing Director, Asia.

Joel Palix, CEO of Feelunique, said: “The rise of China’s middle class and its appetite for luxury and
niche beauty brands is setting China on a course to become the biggest beauty market in the world.
Feelunique is already enjoying rapid growth in this market by fulfilling orders from the UK. With a
distribution hub in Hong Kong from next month we will be able to dramatically enhance our offering
in terms of choice, brands and customer experience. By localising distribution, we will be able to lower
shipping costs and compete on a different scale in this market by making Feelunique accessible by a

much larger potential customer base in China.”

Tony Barnes, COO Asia of SEKO Logistics, said: “We are excited to be working with Feelunique,
providing logistics for their distribution hub in Hong Kong. Feelunique is a forward-thinking retailer
that has already begun to establish itself with Chinese consumers. We look forward to working with

them to take this to the next level and grow our businesses together in the region.”
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https://www.feelunique.com/
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For Feelunique corporate public relations enquiries, contact:

Vigo Communications, Tel: +44 (0)20 7390 0234

feelunique@vigocomms.com

About Feelunique

Founded in 2005, Feelunique has grown to become Europe’s largest online beauty retailer
with a choice of more than 32,000 products and 500 brands across makeup, skincare, haircare,
fragrance and electricals

Feelunique is a cross-border online retailer, shipping to over 120 countries and with dedicated
websites in the UK, France, the EU, Germany, Norway, China and the US

Feelunique has over 130,000 site visits and sells more than 15,000 products every day, with
65% of sales coming from customers under the age of 35

Feelunique has a rapidly growing international beauty community of more than 1.3 million
people across our social media platforms

Feelunique carries major brands including Chanel, Dior, Tom Ford and Nars as well as major
indie brands such as Charlotte Tilbury, Anastasia, Caudalie and Moroccanoil. We are the only
online beauty “pure player” to have built up such an extensive portfolio of premium brands
across all beauty categories

Feelunique’s innovative use of technology is changing the way consumers experience buying
beauty products online

Feelunique is at the forefront of the digital beauty revolution and is a socially connected
retailer — we believe content is key to succeeding in e-commerce and our dedicated editorial
platform offers our customers inside knowledge on beauty including industry interviews,

video tutorials and recommended products
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